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ABSTRACT

1. INTRODUCTION 264

A personal brand allows people to showcase their characteristics
and expertise. The importance of personal brand in society is
increasing day by day. By having a suitable personal brand, people
can be more successful in society and achieve their goals. Personal
brands increase the success process of people; Today, many people
understand the importance of personal branding. It is important to
increase knowledge and awareness about how to create a personal
brand, when attention is drawn to the dimensions of creating a
personal brand, it is possible to witness the promotion of a personal
brand in society in a better way. For this purpose, it is important to
have information about personal branding. Therefore, the current
research seeks to identify and prioritize the dimensions of the
personal brand from the perspective of the users.

2. MATERIALS AND METHODS

The statistical population of the research includes the users of the
personal pages of people with a personal brand in four categories:
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athletes, actors, singers, and business consultants in December
2023. A sample of 400 people was selected from this population by
stratified sampling method. The validity of the questionnaire was
assessed through expert judgment and construct validity, while its
reliability was confirmed using Cronbach's alpha coefficient. In order
to analyze the research data and extract dimensions from
exploratory factor analysis, Shannon's entropy was used in SPSS,
LISREL, and EXCEL statistical software respectively to check and
confirm the identified dimensions from the confirmatory factor
analysis method and its prioritization. The findings of the research
showed that the dimensions of personal brand, in order of
importance, include performance ability, lifestyle, distinctiveness,
competence, knowledge and experience, strategic ability, and
responsibility.

3. RESULTS AND DISCUSSION

The findings of the research showed that the dimensions of personal
brand, in order of importance, include performance ability, lifestyle,
distinctiveness, competence, knowledge and experience, strategic
ability, and responsibility.

4. CONCLUSION

By using a personal brand, people show their characteristics and
expertise in a better way. The importance of personal brand in
society is increasing day by day and special attention should be paid
to it. The present study tried to identify and prioritize the
dimensions of personal brand. The findings of the research showed
that the dimensions of personal brand, in order of importance,
include performance ability, lifestyle, distinctiveness, competence,
knowledge and experience, strategic ability, and responsibility.

The first identified dimension is responsibility. Responsibility is a
kind of feeling of commitment and adherence to others, following
social rules and norms. Responsibility makes a person have a
responsible attitude towards events. Responsibility is towards
oneself and one should be responsible for one's goals and plans. The



desire for social and humanitarian actions should also be considered
for responsibility. The second dimension identified is distinctiveness.
As the word differentiation is used in the business world; For a
person, being different from others can be positive and create a
better position for the audience than others. Among the things to be
mentioned are having leadership qualities, being unique, and having
a clear image and perspective on the issues. The third dimension
identified is knowledge and experience. When a person has
knowledge and experience in terms of the target community, he can
gain a better position in the mind of the target audience. Experience
is actually skills and knowledge about different events; which is
obtained over time and is very valuable and can be considered as
mastery of processes and activities. Knowledge is the understanding
of various facts and subjects that can be enhanced by being involved
in the university education process. Knowledge and experience
cannot be separated from each other and they have a constant
interaction. The fourth dimension identified is performance
capability. Proper performance in various matters helps to improve
the personal brand. Proper performance can be checked by its
results. Also, the ability to perform with expertise in one's field of
expertise is related to mastery and awareness of activities and the
ability to analyze activities. The fifth dimension identified is lifestyle.
People who have established a healthy lifestyle from the beginning;
have a smoother way to reach their goals. Achieving personal
branding is more possible by having a specific personal plan. Being in
the community and having high social relations is considered as a
desirable lifestyle in the field of personal brand. It should be stable
and continuous in its activities to get a more favorable personal
brand. The sixth dimension identified is competence. Competence
refers to having the necessary skills and abilities to perform tasks
and solve problems. From the audience's point of view, competence
can include many things, including those that have been paid
attention to in this research, having self-knowledge, self-confidence,
and strategic thinking. The seventh dimension identified is strategic



capability. Strategic ability to achieve goals is important. In this way,
it is important to have a key role, the ability to solve problems, and
communication skills to achieve a personal brand.
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