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ABSTRACT

1.INTRODUCTION

Diaspora is a group scattered in several host countries but with
historical and cultural affiliation to a country of origin. This affiliation
causes the diaspora to have a special interest in the country of origin
and everything belonging to the country of origin. Diaspora interest in
the Country of origin is one of the most important levers of
penetration in the international market. while much research has
been focused on diaspora marketing, diaspora marketing areas have
not been examined. This study aims to identify a theoretical
framework for diaspora marketing.
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2.MATERIALS AND METHODS

In this regard, the qualitative meta-synthesis approach is used.
The qualitative meta-synthesis used in this research has eight steps,
including framing the research question, locating relevant research,
inclusion/exclusion criteria, extracting and coding data, analyzing on
a case-specific level, synthesis on a cross-study level, and building
theory from meta-synthesis and discussion. to identify related
research, five keywords including Diaspora marketing, diaspora
economy, diaspora investment, diaspora businesses and diaspora
tourism were used to search scientific databases within a specified
time. Evaluation of research related to specific criteria has led to the
identification of forty-seven selected studies.

3.RESULTS AND DISCUSSION

Findings showed the focus of diaspora marketing research on
the five areas of diaspora evaluation, country of origin evaluation,
diaspora marketing process, diaspora marketing outcome for
brands and diaspora marketing outcome for country of origin. In
this theoretical framework, diaspora evaluation is defined with the
categories of migration history, acculturation, sense of belonging,
diaspora network and social status. Country of origin evaluation is
defined by four categories of political situation, economic
situation, cultural situation and international situation. The
Diaspora marketing process includes five categories of product
evaluation, communication network evaluation, brand image
evaluation, product translation, and diaspora participation.
Product evaluation includes the evaluation of the product's
responsiveness to demands at the national or global level, the use
of the product in a suitable or everyday manner, and the general
evaluation of the product as a luxury, normal, or inferior product.
Communication network assessment includes evaluating the
quantity and quality of communication between citizens of the
host country or diasporas, between diasporas in different host
countries, and between each diaspora with other citizens of the
host country.



The evaluation of the brand image includes the evaluation of the
current state of the perception of the brand as a national brand, a
national-global brand, and a global brand in the country of origin,
diasporas, and host countries. Product translation means planning
to adapt to the laws of the host country for export, adapt to the
consumption preferences of the diaspora, adapt to the
consumption preferences of other citizens of the host country, and
finally learning to adapt again or shape the consumption
preferences of the citizens of the host country. Finally, Diaspora
participation describes the mechanism of Diaspora participation in
sales. This participation should be evaluated from the aspect of
participation based on identity or benefit, attraction or
outsourcing and creation of networks or use of existing networks.
Diaspora marketing outcome for brands in the country of origin is
to be recognized as a global brand, to be introduced as a symbol of
national self-confidence, to create a quality witness and to create a
thirst for globalization in domestic consumers. Diaspora marketing
outcome for the country of origin also includes the creation of soft
power and sharp power for the country of origin, the development
of foreign trade of the country of origin, and brand equity for the
country of origin.

4.CONCLUSION

Identifying a theoretical framework for diaspora marketing with
Meta Synthesis Approach in a minimal state determines the limits
of the topics proposed in the previous research of diaspora
marketing. In the theoretical framework of diaspora marketing
identified in the current research, five main areas have been
identified for diaspora marketing. It should be noted that in
previous research, only one or two specific aspects of main areas
identified in the current research were addressed. The mutual
influence of the image of the country of origin and the image of
the diaspora was a topic that was previously proposed in the
literature of diaspora marketing, but in the current research,
categories related to each aspect have been identified and
formulated.



In the present study, the process of diaspora marketing is also
described in detail. In previous research, the effects of diaspora
marketing have been planned and examined only at one of the
levels of the country of origin, diaspora, and host countries, but in
the present research, it has been explained at all three levels. In
previous research, it was also mentioned about scattered topics,
such as the desire to travel in the tourism literature of the diaspora
and the attractiveness of the brand of origin in the marketing
literature of the diaspora, are all included in the concept of soft
power. Based on this, in the present research, by borrowing the
concept of soft power from the literature of political science,
macro-marketing implications of societies far from the homeland
have been explained from a macro perspective. Borrowing the
concept of sharp power is similar to borrowing the concept of soft
power. Topics such as diaspora solidarity and participation have
been proposed earlier in diaspora marketing but were not
explained in the form of the concept of sharp power. The research
defines areas of diaspora marketing by identifying a theoretical
framework from previously scattered research. The research also
provides an integrated view of diaspora marketing for the use of
marketing managers in practice. The theoretical framework
presented in the study is the basis for defining future diaspora
marketing research.

KEYWORDS: Diaspora Marketing, International Marketing, Country
of origin, Host Country, Meta Synthesis.
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