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ABSTRACT

1. INTRODUCTION

Today, the rapid growth and increasing use of social networks have
made it possible for sellers, retailers and buyers to communicate more
effectively in the online retail environment. In lIran's business
environment, chain stores are facing fierce competition today. In such
an environment, an increasing number of customers are equipped with
a large amount of information and have the power to accept more risk.
They are more likely to switch their chain stores based on the trust and
value they get elsewhere; So changing the chain store by customers has
become a normal behavior and a challenge for retailers. Store brands
have characteristics that distinguish them from manufacturers' brands
and require research to determine the factors affecting brand love and
trust in the field of store brands. Therefore, this research investigates
the antecedents and consequences of brand love; from the online
consumer's brand fascination by the aim of creating brand value (the
case of the study of the Ofogh Korosh brand) in the year 1401.
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2. MATERIALS AND METHODS

The current research is applied in terms of purpose and descriptive
correlation in terms of execution method. The statistical population of
the research is all customers of Ofogh Kourosh stores who are active in
its online environment, whose number is unknown. The statistical
sample was calculated using Morgan's table of 384 people, using a
nonrandom available method. Data was gathered using standard
guestionnaires including totally of 29 questions. Data was analyzed in
PLS software with the method of structural equations and confirmatory
factor analysis. With the use of standard questionnaires as well as
researchers' expertise on the subject under study, validity in the form of
content validity and confirmatory factor analysis were confirmed. In
order to determine the reliability of the test, Cronbach's alpha method
has been used. The results show that Cronbach's alpha of all research
variables is greater than 0.7, which is acceptable reliability

3. RESULTS AND DISCUSSION

The coefficient of determination is compared with three values of
0.19, 0.32 and 0.67, which are evaluated as weak, medium and strong
respectively. For the dependent variable, the independent variables
have predicted the behavior of the dependent variable to a relatively
strong extent. 11 hypotheses were set, among which 3 hypotheses
were not confirmed. The results showed that online consumer brand
fascination had a significant effect on brand love and willingness to pay
a higher price, as well as on the intention to create brand value. Also,
brand trust has an effect on brand love and the intention to create
brand value, but it does not affect the willingness to pay a higher price.
Online consumer brand identity had an effect on brand love and
willingness to pay a higher price, but it did not have a significant effect
on the intention to create brand value. Finally, love for the brand had a
significant effect on the intention to create brand value and willingness
to pay a higher price.



4. CONCLUSION

Managers and marketers are suggested to consider different price
policies for different groups of their customers. In this research it was
found that the sensitivity of different customer groups to prices is not
the same and customers can pay different prices based on the type of
their relationship with the brand. This will have a great impact on the
profitability of stores. Creating love and passion for the brand is the art
of marketers and managers. For this purpose, it is suggested to them to
distinguish between their different customers, to identify them and
their different characteristics and behaviors, and instead of considering
all customers individually equally, establish more personalized and
human relationships with them. It can be achieved through customer
relationship management (CRM) methods. In addition, Managers
should strengthen customers' love and interest in the brand by
promoting and introducing their social services. According to this result,
this love itself causes the customer to create a high value for the brand
in the online space. It is suggested that other variables of the brand
literature, such as consistency with the brand should be examined
according to the subject literature. This research was conducted over
an intermittent period of time, and due to the dynamic nature of the
studied relationships, it can be investigated over a longer period of
time. The current research has been investigated only in the field of
retail sales, and in order to generalize these results to other fields,
research should be conducted in other industries and service sectors.
Considering the existence of various models in the field of the research
subject and the limited use of these models in past research, it is
possible to obtain valuable findings regarding the special value of the
customer-based brand by testing other models.
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