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ABSTRACT

1.Introduction

in today's competitive situation and increasing day by day
changes in the domestic and international industries, in order to
stay in the market, companies have to provide the ability to
sustain their competitive position and increase their advantages.

Obviously in this complex situation, customers need a key
guide to clarify between products and services of different suppliers
even local or international. Brand as a part of identity, authenticity,
feature and difference is the best guide for today 's customers.
Brand equity as the most valuable intangible asset of each firm is
one of the strategic tools to sustain, improve and distinguish in
market position, increase the value and expand the scope of
economic activities in this situation with the aim of the company's
success and communicate effectively with the customer.
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Since Machine Sazi Arak (MSA) Company is one of the parent
industries in this country and more than 50 years old, with the aim
of supporting basic industries, carrying out various projects and
producing various industrial products as the first core of the Iran
industries has been exploited, the necessity of attention on this
important industry and branding products are remarkable.

The purpose of this research is to design and explain the
paradigmatic model of industrial brand equity in MSA.

2. MATERIALS AND METHODS

Due to the complex nature of organizations, it is not possible to
obtain sufficient insight into certain situations, hence the use of
gualitative versus quantitative methods is necessary.

According to dispersion and lack of theoretical literature and
the history of study in the field of industrial brand equity, as well as
complex and ambiguous nature and conditions affecting it, the lack
of dominant form that is accepted by all, and regardless of the
specific conditions of the origin of the country and unique
requirements in most existing industries, the necessity of using
qualitative research to discover the causal, contextual and
intermediary conditions affecting the industrial brand equity in MSA
is sensible in terms of subject and application.

The approach of this research is qualitative and based on
Grounded Theory Method (GTM). In this regard, using the designed
qualitative protocol 13 dept and semi - structured interviews with
selected experts through purposeful sampling based on expertise
criteria from the organizational value chain, the data were collected
and coded. Data analysis has been done in three stages: open, axial,
selective coding to achieve theoretical saturation and a
paradigmatic model.

3. RESULTS AND DISCUSSION

After completing the coding stages of 683 open - coded from
interviews, the selected extracted codes were systematically related
to each other and lead to a paradigmatic model with the following
indicators (causal, contextual and intermediary):
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4. CONCLUSION

The purpose of this study is to design a native model by
identifying driving and obstacle factors of brand equity in
MSA with the help of qualitative approach. These factors
were identified in three parts: causal, contextual and
intermediary which led to developing strategies and
consequences, including increased market share, increased
sales and profitability, and besides anti-sanction ability with
acquisition of presence in global markets.

Keywords: Brand Equity, Industrial Brand Equity, Grounded
Theory.
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