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1. Sarkar

2. Brand Love

3. Huang

4. Inter Brand

5. Apple

6. IDC (International Data Corporate)
7. Samsung

8. Huawei
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1. Batra et al.

2. Wallace et al.

3. Khandeparkar & Motiani

4, Algharabat

5. Nostalgic Brand Experience
6. Active Engagement

7. Ipulse buying

8. Word of Mouth (WOM)
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1. Sternberg
2. Fornell & Larcker
3. Hsu & Chen
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1. Song et al

2. Johannes Hoffer
3. Brown et al

4. Holak et al
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1. Fuentes

2. Too & Bajracharya
3. Palmatier

4. Komar & Nayak
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1. Santini et al
2. Bellini et al
3. Mahadin et al
4. Rosario et al
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1. Mukerjee & Shaikh
2. Oliver & Rust

3. Senic & Marinkovic
4. Aaker

5. Adam et al



WA liano) 313 &5louis oyl 0590 i oo dalilad | ¥Y

7B 9 ol slaiegf 1-4-Y
5380 Oloe Ay oy 2 Gl L 095 (homghy 0 VYAY) () l50e 5 ol iis ks
A8l Cwd e ol Ay Kogiin )0 (B S pjled aalllas 0)50) 00 S B a0
£3,10 0 gl 9 0 e (g bolie g e s poleiel g us ponls, 4 S

ol 5 oy SLals p 5)lbline 5 Cute Sl 2 g 9 Gte (e

ALl s
o )Ly i oy P Oloie L (g 53 (VTAY) (609 8k (ami 9 (55-le
ke (=59 3 p sasdllas 3)50) 3 5l 5 l0lg 5 90y B e ataily p3 9
Ny 6Ly 2 (5 llane 5 St 13l s Bt A Wy Az 4 (B

I3 05 3 Ay o (6 o Eio cLRAIES
Silphos (mtiie 236 (o) P lpie b (g 0 (I TAT) O Sen 5 Slanil
Wy e ol o €l el g 0y Solis iy Gde e B i
5 e ;b asp Bt n il leS g v i s Dol e iiS e a8
Cudo il Slas ;2 90y 3 dald iy ol iy 3de ioman o) (6 bl
D15 (g loline 5 e 13U 0y B wial 0w p Dol (ol o 0l (g lolire
Sl 5 35y Gine Al sladaly g o livs w)p 4 (YAF) oS g ool
50 ) 5Sbg3 0 gl 3 (B g S ols plti Lol feaghy s
Dol i 4 5,38y ¢izren 5 i A Gt GolS slaan Lyl ga
Sy an bled g e larog Slads lag 5 Jlad Jolss s Baslo ay
Bl oo W Bte lasaly Glye it Coad

Gy NS5 Jlse oy Olsie Ly 095 gy 5o (Y V)l 5 JUl
St 3 0 p Bte e tleizl 095 5 0 gl A4S W) Ao (A 0
Syl g blise g

Wy e glmnaly g Lol (o2 4 995 gy 50 (YY) TS5 50 9 & )]

1. Unal & Aydin
2. Albert & Merunka
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1. Birrada
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Investigating effect of Nostalgic Brand Experience,
Brand Satisfaction, and sustainable Marketing on
Brand Love and its Consequences

Soheil Nejat*, Meisam Shirkhodaie*2, Bahmani Hossein®
Abstract:

Abstract: Despite several decades of study of the attitudes of customers
toward the brand and its effects on customer behavior, in recent year’s
research has mainly focused on the level of customer enthusiasm and
brand love. This paper explores the antecedents and consequences of
brand love which is an emerging concept. The purpose of the present
research is an applied one, and in terms of collecting data, the research
is a descriptive and correlation type, and a perfect structural equation
modeling. The statistical population of this research includes all mobile
phone users in Qaemshahr city. A total of 400 questionnaires were
distributed for data collection. Data were analyzed by using SPSS and
SmartPLS software. The results show that Nostalgic Brand Experience
and Brand Satisfaction have a positive and significant effect on Brand
Love. In addition, Brand Love has a positive and significant effect on
Active Engagement, Impulse Buying, Word Of Mouth, and Brand Loyalty.

Key Words: Brand Love, Brand Loyalty, Nostalgic Brand Experience, Impulse
Buying, WOM
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