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ABSTRACT

1. INTRODUCTION

Considering the competition among online retail websites due to
the increasing number of such platforms, it is crucial to attract and
retain customers, create conditions for them to return and make
purchases. The concept of "flow experience," rooted in
psychological science, fosters a strong connection between
customers and the brand or website, leads to engagement and
repeating visits. A website that enables users to enter a state of flow
not only benefits consumers but also adds value to the company by
promoting revisits. Therefore, this study aims to answer the
guestion: Does the flow experience impact brand engagement and
the intention to revisit the digikala website?

2. MATERIALS AND METHODS

The current research is applied in terms of its purpose and data
collection and is considered as a quantitative study.
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Three methods were utilized for data collection: document and
library research, electronic article analysis, and field research.
The research statistical population includes individuals who have
visited the "Digi-Kala" website and made online purchases. Due
to the unlimited number of website visitors in Hamadan city, a
sample size of 384 individuals was selected for the study.

3. RESULTS AND DISCUSSION

Due to the non-normality of all variables in the current study,
structural equation modeling was used and PLS software was
employed. The first hypothesis results indicated that attention focus
positively and significantly influences brand engagement. The
second hypothesis results revealed that attention focus has a
positive and significant impact on the intention to revisit. The third
hypothesis findings demonstrated that perceived control positively
and significantly affects brand engagement. The fourth hypothesis
results showed that perceived control has a positive and significant
impact on revisit intention. The fifth hypothesis results indicated
that perceived pleasure influences brand engagement positively and
significantly. The sixth hypothesis results showed that perceived
pleasure impacts the intention to revisit, suggesting a positive and
significant effect on revisit intention overall. Lastly, the seventh
hypothesis results demonstrated that brand engagement positively
and significantly influences the intention to revisit.

4. CONCLUSION

This study aimed to explore how immersion experience affects
brand engagement and the intention to revisit the Digi-Kala website.
The results of the first hypothesis suggest that individuals who are
highly focused on their interactions with the brand, and who exert
control and attention in these interactions, establish a connection
with the brand. This connection leads to an emotional bond
between the customer and the brand, which is further strengthened
when the customer actively participates in purchasing products,
leading to a deeper integration with the brand.



According to the second hypothesis, which focuses on the
impact of attention on revisit intention and the level of immersion for
customers with high attention focus, shows that unique features
created by the desired brand in a positive manner for its customers
play a crucial role. Similarly, the third hypothesis examines the
influence of perceived control on brand engagement. The findings
from previous discussions suggest that perceived control indeed
affects brand engagement. In conclusion, it can be inferred that
perceived control has a positive and significant impact on brand
engagement.

Considering the fourth hypothesis regarding the impact of
perceived control on the intention to revisit, the findings from
previous discussions suggest that perceived control indeed influences
the intention to revisit. Customers who perceive a sense of control
over the brand they are using are well-acquainted with the various
aspects of the brand (DJ Kala website) and have conducted thorough
research in this domain. This perception stems from a sufficient
understanding and mastery of the website environment.

Considering the fifth hypothesis concerning the influence of the
pleasure of perception on engagement with the brand, it can be
inferred that the pleasure of perception does impact engagement
with the brand, encompassing the enjoyment and excitement of
utilizing the DigiKala site.

Considering the sixth hypothesis that examines the impact of
perceived pleasure on the intention to revisit, the preceding
discussions suggest that perceived pleasure indeed influences the
intention to revisit. This influence encompasses the enjoyment and
interest in utilizing the DigiKala site.

Considering the seventh hypothesis that explores the influence
of brand integration on the intention to revisit, it is evident that
brand integration affects the intention to revisit, including
customers' enthusiasm for utilizing Digikala's services and the
longevity of their usage.

Keywords: Flow Experience, Brand Engagement, Website
Revisit Intention.
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