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ABSTRACT

1.INTRODUCTION

In marketing management, there is a situation in which a group of
customers advertise for a brand based on common beliefs and
prejudices in the virtual space. In line with the need to support the
production of domestic industries, brand tribalism can be a suitable
strategy to guide these industries and their products towards success
by taking advantage of common prejudices and creating interest and
loyalty to the products produced by domestic industries. Therefore,
the present research was conducted to provide a model of the
emergence of brand tribalism and how brand tribalism is formed with
the interpretive structural modeling method. Tribalism is defined as a
strong relationship with the brand, which can be referred to as a and
passionate feeling. From this point of view, consumers seek to
express their opinions and provide shared experiences with their
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favorite brands and products. Since in brand tribalism, the emotional
bond of the tribe member with a brand is strengthened, his
commitment to the brand increases in the same way and forms the
basis of commitment to the brand and interaction with other fans.
Such a mental conflict with the favorite brand creates a sense of deep
connection with the brand, which means that the members of the
brand tribe have an inherent self-belief in the superiority of the
chosen brand, and this issue can lead to various behaviors such as
condemning brands related to foreign products and trying to promote
domestic products.

2. MATRIALS AND METHODS

This research has been conducted based on mixed research
(qualitative and quantitative) and in an inductive comparative
paradigm, which is practical in terms of purpose and survey in terms
of nature and descriptive method.The statistical population of the
research is experts among which sample members were selected by
snowball sampling method and based on the principle of theoretical
adequacy. The data collection tool in the qualitative part is a semi-
structured interview, whose validity and reliability were tested with
the content method and theoretical validity and reliability within the
coder of the intermediary. Also, the data collection tool in the
guantitative section is a questionnaire whose validity and reliability
were measured by content validity and retest reliability methods.

3.RESULTS AND DISCUSSION

The results of the research include qualitative and quantitative
findings. In the qualitative part, the components of brand tribalism
were identified, and in the quantitative part, the pattern of the
emergence of brand tribalism was presented. The findings of the
qualitative part of the research show that the formation of brand
tribalism is related to cultural factors, psychological factors and
behavioral factors. Also, the results of this section show that the
interrelated and intervening factors include commitment and loyalty
to the brand, love for the brand and trust in the brand. In addition,



qualitative findings showed that the dimensions of brand tribalism
include origin and lineage (shared bias towards brand authenticity),
social structure, defense of the tribe, and brand community. Finally,
the qualitative findings showed the consequences of brand tribalism
in the form of brand support and fandom, consumer citizenship
behavior and active interaction with the brand. Also, the results of the
guantitative section indicate the pattern of brand tribalism in four
levels. The research model is based on four levels of formation
platforms, interrelated and intervening factors, dimensions of brand
tribalism and its consequences.

4.CONCLUSION

The results of the research show that the causes of the creation of
these groups and tribes are possible by providing cultural,
psychological and behavioral contexts and conditions, as well as
strengthening factors such as commitment and loyalty to the brand,
love for the brand, and trust in the brand in individuals. It should be
tried to spread the culture of tribalism and also psychologically, create
common values, beliefs and desires in people, which causes voluntary
behaviors such as positive word-of-mouth advertising of the brand,
confronting and opposing competing brands, talking on behalf of the
brand and introducing the brand. When the brand fulfills people's
needs and guarantees the future, people get a lot of enthusiasm to
rely on the capabilities of that brand, which creates trust, loyalty,
intimacy and enjoyment of the brand. It can be said that the
emergence of such positive feelings towards the brand in people, it
brings consequences such as interest in the group, common bond,
peaceful coexistence, unification of group members, as well as
common social and communal characteristics that this unity and
cohesion bring. It can increase the power of the group in creating a
positive brand distinction and raising participation in the purchase,
and as a result, it creates a deeper and more meaningful relationship
with the brand.

Keywords: Tribe, Brand Tribes, Brand Tribalism, Support of Domestic
Industry Productions, Interpretive Structural Modeling.
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