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1. Keller

2. Consumer brand relationship
3. P. Becerra and Badrinarayanan
4. Keller

5. Aggarwal

6. Brand communities
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8. Brand love

9. Brand evangelism
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1. Scarpi

2. 1BM

3. Southwest Airlines
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6. Brand intimacy

7. Brand identification
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1. Fournier

2. Muniz andO’Guinn
3. Batra et al.

4. Brand evangelism
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1. Pimentel and Reynolds
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3. Kemp et al.

4. McAlexander et al.
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6. Schmitt

7. Matzler et al.

8. Pimentel and Reynolds
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1. Rozanski et al.

2. Sawhney

3. Chaudhuri and Holbrook
4. Dick and Basu

5. Brand identification
6. Ashforth and Mael
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1. Lam et al.

2. Underwood et al.
3. Lam et al.

4. Beatty et al.



WA yliano ) ciuind & ylos o e 0,98 i prCa o dolilad | 45F

‘..ﬁ).gcw—f—v

ploml 0a S B pas 9y SLLLS )| (g5lapsede lim 45 (i ;0 (VAAA) 156
5 Bl pegiroa S0, S (losia> il ol ea S8 as oy Slbly el
Oy (! o ptlie ol B I s Sy g enysl v LIS ay e
Slwluolaz o 5l cul O)le vop Czs oo a8 )5 b o (LSS -0
A A 00 S B rae  Siwndd dy pouie 48 0 S A Cund oo
S yo it 45 <3l ,0 (VAAA) T, 5 6 (V- -8 Tlgal 5 Jo,l5) 05— o
Sl (Emls Cnsgd pogho (5y5l0ly (2 g g0 sline Iyl iy SLbLS)
OB S B ras Cangn a5 ol e oo dlsul (60,30 g,add 5 a S
Losal 5 Js)l8) sin (558 (lenl (slo 28Ty saomti wass oo JS3,
e lod amy oo o il Cg a8 00 )5 la (Y - A) o) 8e g o JT (Y- - F
G p Sl S AT B rae 098 o0 B s gl 50 a5 Bl
p=2ld plioly e pad b el g pand gl GlaS e bl )
A yonie dp S (Voo A o)) 5 oy a il acbls cgs S oo
S an (Ve o A) )8 an g oy T g i o 0 5l e SThol g Joled cogeas
Lg,y wnmdd (gl il (g 3lawJloa! 15l ol e 4 S o) ds p Cmme 0 x
9 eladdle la)ld) czrge aS i Ly (o b (S0 5 Bmes 5 l—wobi
0ddy S iy Cmme (VA2 T Swghidl g pinnngl) dig—is oo (5,05 50
L bl o o5y 45 (555 5 3mpnt ol 4y 45 Sl yyona i
Sl g caoni Yo o7 Lgal g Jo,l8) 0,15 o)Ll 0 iS5 oy ol 3 0y
it pyin Ly iy e s 55 min st Sl 3 (UM
Cald g Sge Gl (liiply) loa i ;e jla S (60, S Ce s
So dn (Simds s (V2 ) IS asas 3o b (VAM S s ) o ls (sl
Deds oo o) dmy Blil 5 s Caigd 4y ;e NN Ay

sl gy e il g ol (Somds el S gl s Coe (s

1. Brand Passion

2. Carroll and Ahuvia

3. Fournier

4. Baumeister and Bratslavsky
5. Shimp and Madden

6. Sternberg
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1. Sarkar

2. Brand intimacy

3. Berry

4. Kai-Uwe Brock & Yu Zhou
5. Wilson

6. O’Malley, L., & Harris

7. Hansen
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1. Joshi & Sharma
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1. Reichheld
2. Thompson & Sinha
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1. Composite Reliability
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2. Average variance extracted
3. Falk & Miller
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1. Structural Equation Modeling (SEM)
2. Partial least Squares (PLS)
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1. Cross-validation
2. CV-Communality
3. CV-Redundancy
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1. Tajfel and Turner
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