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1. The h-index captures research output based on the total number of

publications and the total number of citations to those works.

2. m-index is another variant of the h-index that displays h-index per year

since first publication.

3. g- index is the largest number such that the top g articles received

(together) at least g? citations.
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2. Van Mulken

3. Lotka's Law
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Content Analysis of Articles in the Scientific Journal of
Brand Management During a 9-Year Period (2014-2022)
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Hesamadin®

ABSTRACT

1.Introduction

Brand Management Journal is a research journal published by
Alzahra University in Iran. It was established to create an intellectual
platform for both national and international researchers, focusing
on brand-related issues and their management. Based on the goal
stated on the magazine's website, this publication was released in
response to the advancements in the field of brand management,
with the aim of publishing high-quality articles reporting findings on
significant brand management issues. According to the Islamic
World Science Citation Database (ISC), the publication in question is
one of the most cited (Q1) publications among Persian journals in
the field of humanities in the country. In the assessment of the year
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1400 by the Ministry of Science, Research, and Technology, it has
been ranked (A). Therefore, analyzing the content of the articles in
this publication is crucial. The aim of the current study is to assess
and review the structure and substance of the articles in the Journal
of Brand Management Studies. In this study, an effort has been
made to analyze the strengths and weaknesses of the magazine, to
establish a foundation for enhancing it in the future, and to
effectively address its weaknesses. Therefore, in this article, a
detailed description of various parameters' quantities is provided,
along with an overview of the journal's process from 2013 to the
end of 1401.

2. MATERIALS AND METHODS

This study is qualitative and relies on content analysis. A descriptive-
analytical approach was utilized to depict and assess the content of
the articles from the target society.

3. RESULTS AND DISCUSSION

The thematic distribution of the 193 reviewed articles is as follows:
branding accounts for 31.47%, brand loyalty for 12.18%, customers'
attitude and perception for 11.17%, and market evaluation and
consumer behavior for 9.65% of the total. Out of 537 institutions
involved, 163 cases, equivalent to 30.35% of all articles, were
attributed to city universities, followed by 81 cases, i.e. 15.08%,
associated with the Islamic Azad University (various units).
University of Tehran has allocated 61 cases, which accounts for
11.36 percent of the articles. Ultimately, Alzahra University, Allameh
Tabatabai University, Tarbiat Modares University, Payam Noor
University, Shahid Beheshti University, and Kharazmi University had
the highest participation rate, with other cases also contributing in
nearly equal proportions. Examining the data reveals that 44.13% of
individuals are graduate students, 25.89% are assistant professors,
20.11% are associate professors, 5.59% are professors, and 4.28%
are instructors. Authors holding the academic rank of graduate
student contributed the most articles, followed by those with the
ranks of assistant professor and associate professor, respectively.
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The research results indicate that a total of 537 researchers took
part in writing 193 articles, with an average contribution of around
2.31 researchers per article. The data reveals that the majority of
the articles, 45.08%, were authored by 3 individuals, followed by
30.57% with 2 authors, 17.10% with 4 authors, 5.70% with 1 author,
and 1.55% with 5 authors. The research results indicated that 167
women and 300 men were involved in writing the articles. Out of
the 193 articles reviewed, 58.55% were quantitative, 22.80% were
qualitative, and 17.62% were mixed methods. Additionally, 1.03%
utilized library studies and reviewed sources and previous research.
Data collection methods included 62.18% from questionnaires,
25.39% from interviews, 6.22% from a combination of
guestionnaires and interviews, and 18.5% from documents,
evidence, and content analysis. The research field status indicates
that the industry and service sector has been more appealing for
researchers. Various areas and management trends, such as
commercial, government, industrial management, and other related
fields, have contributed to the publication of articles in this journal.
One notable factor in the article acceptance and publication process
is that 84% of articles were accepted in less than 5 months, with the
highest frequency occurring within 4 months.

4, CONCLUSION

The largest share of subjects is related to branding, accounting for
31.47 percent. Following closely are brand loyalty, customer
attitude and perception, market evaluation, consumer behavior,
customer satisfaction, and customer segmentation, which have
garnered the most attention. The findings indicate that the research
team is in a favorable condition and is even expanding.

According to the review and analysis of the articles published in the
magazine and inspired by research findings, it is suggested that
researchers prioritize articles on the following topics:

= (Criticism and review of new management theories with
a transformational view of branding
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Theorizing in the field of brand management based on
Iranian-Islamic thinking

Conducting comparative studies in brand development
and evolution

Conducting meta-studies (meta-synthesis and meta-
analysis) in the field of branding

Using various data analysis methods including SWOT,
AHP, etc.

Exploring innovative brand promotion methods using
artificial intelligence

Extracting novel brand strategies from international
markets

Researching the brand's future based on emerging
technologies

Keywords: Article, Content Analysis, Brand Management.
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Studying the Effect of Attitude Type and Trust of the Private
Label Brand (PLB) on the Association of Retail Personality Traits
Mehdi Khademi Gerashi’

ABSTRACT

1. INTRODUCTION

The continuous development of the retail industry has created new
issues and challenges for marketing knowledge. One of the
developments is the provision of store brand products that are usually
fast consuming under the title of private label. However, in practice,
only a limited number have been able to offer a different personality
of their brand or improve the loyalty of their customers in a
sustainable way with this approach. Few studies have investigated the
background and how the personality of the retailer is formed. It
should be recognized that retail brand personality may change from
format to format and from culture to culture, thus measurement
scales in different contexts should be developed. Therefore, the first
objective of this paper is to develop a retail brand personality scale.
On the other hand, although previous studies confirmed the positive
relationship between product brand personality and customer loyalty,
research on the effect of retail brand personality on customer loyalty
has rarely been conducted. Along with their growth and evelopment,
retailers offer exclusive brands whose impact on the retailer's
personality from the consumer's point of view has not been studied
and on the other hand, few studies have been done in relation to its
future. To cover this gap, the present study analyzes the effect of
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trust and type of attitude towards private labels on the formation of
the retailer's personality and ultimately improving customer loyalty.

2. MATERIALS AND METHODS

The current research is practical in terms of purpose. The data of
this research has been collected in the field through a questionnaire.
Also, in terms of the nature of the data, they are few. The present
study is a single-section in terms of time. The statistical population
of this research is all the visitors of Hyperstar store in Tehran who
have had the experience of buying and consuming products with the
label of this store. The number of samples is 323, and available
sampling method was used to select the samples. The sample size is
sufficient to estimate the model. A closed questionnaire tool was
used to collect data, and the method of data collection is self-report.
The structural equation method was used in data analysis using SPSS
and LISREL 8.8 software.

3. RESULTS AND DISCUSSION

The results of the hypothesis analysis show that trust in private label
has a positive effect on loyalty to the retailer. Therefore, it can be
concluded that customers who have high trust in the exclusive brand
are less likely to change the brand, are less likely to look for variety,
and as a result, are more likely to remain loyal to the brand. Also, the
findings show that trust in the private label has a positive effect on
the personality of the retailer. Perhaps one of the reasons for trusting
the private label is that having a product with a reliable label (in terms
of quality, competitive price, etc.) causes the creation and formation
of a positive personality of the retailer in the mind of the customer.
Also, the results show that trust in the private label has a positive
effect on the tendency towards the private label. This result shows
that private label trust is a superior perception of consumers'
attitudes based on their experience, and consumers who have met
their expectations from a product tend to trust the company, and this
trust creates a positive attitude towards retail sales.
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Also, the results showed that the attitude towards the private label
has a positive effect on the personality of the retailer, and according
to the research findings, the attitude towards the private label has a
positive effect on the loyalty to the retailer. These results show that
the favorable consumer attitude of private labels strengthens the
customer's loyalty to the retailer. The results also state that retailer
personality has a positive effect on loyalty. According to the results, it
can be said that the five personality dimensions are significantly
related to the loyalty of the buyers and the personality characteristics
of the retailer are essential to guide the consumer behavior.

4. CONCLUSION

The findings of this study are a step forward in understanding the
theoretical and conceptual dimensions of this phenomenon and how
to apply it in the retail industry, because the purpose and focus of the
present research is not only to deal with the relationship between the
research variables, but also to propose two new concepts including
the personality of the retailer and the exclusive label in the business
environment of Iran. In this research, it is showed that consumers'
trust in the exclusive brand and consumers' attitude towards the
exclusive brand play a role in the formation and management of
consumer loyalty to the retailer. Regarding retail branding, private
brands are a critical element that retailers must consider and develop
in order to create, develop and maintain relationships with their
customers and build their loyalty and these two elements are critical
to private label loyalty. This study emphasizes the important and
diverse role of trust in exclusive brands in influencing the buying
behavior of consumers.

Keywords: Retail Personality Traits, Private Label Brand, Store
Loyalty, Private Label Attitude, Private Label Trust.
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Investigating the Effect of Online Flow Experience
on Brand Engagement and the Intention to Revisit
the Website (the case of Digi-Kala website)

Seyed Mahdi Mousavi Dastjerdl, Seyed Mehdi Mirmehdi’
ABSTRACT

1. INTRODUCTION

Considering the competition among online retail websites due to
the increasing number of such platforms, it is crucial to attract and
retain customers, create conditions for them to return and make
purchases. The concept of "flow experience," rooted in
psychological science, fosters a strong connection between
customers and the brand or website, leads to engagement and
repeating visits. A website that enables users to enter a state of flow
not only benefits consumers but also adds value to the company by
promoting revisits. Therefore, this study aims to answer the
guestion: Does the flow experience impact brand engagement and
the intention to revisit the digikala website?

2. MATERIALS AND METHODS

The current research is applied in terms of its purpose and data
collection and is considered as a quantitative study.

1. Master of Marketing Management, Faculty of Humanities, Department of
Management, Malayer University, Malayer, Iran, s.mahdimousavi66@gmail.com

2. Corresponding Author: Assistant Professor of Management, Faculty of
Humanities, Department of Management, Malayer University, Malayer, Iran,
mirmehdi2@yahoo.com

How to cite: mousavi, S. M., & mirmehdi, S. M. (2024). Examining the
relationship between the online flow experience and brand engagement
according to the role of the intention to revisit the website (the case study of the
Digi-Kala site). Quarterly Journal of Brand Management,11(1), -. doi:
10.22051/bmr.2024.44853.2505


mailto:mirmehdi2@yahoo.com
https://bmr.alzahra.ac.ir/article_7583.html?lang=en#ar_info_pnl_cite
http://bmr.alzahra.ac.ir/

263 ||| Abstracts of Papers in English

Three methods were utilized for data collection: document and
library research, electronic article analysis, and field research.
The research statistical population includes individuals who have
visited the "Digi-Kala" website and made online purchases. Due
to the unlimited number of website visitors in Hamadan city, a
sample size of 384 individuals was selected for the study.

3. RESULTS AND DISCUSSION

Due to the non-normality of all variables in the current study,
structural equation modeling was used and PLS software was
employed. The first hypothesis results indicated that attention focus
positively and significantly influences brand engagement. The
second hypothesis results revealed that attention focus has a
positive and significant impact on the intention to revisit. The third
hypothesis findings demonstrated that perceived control positively
and significantly affects brand engagement. The fourth hypothesis
results showed that perceived control has a positive and significant
impact on revisit intention. The fifth hypothesis results indicated
that perceived pleasure influences brand engagement positively and
significantly. The sixth hypothesis results showed that perceived
pleasure impacts the intention to revisit, suggesting a positive and
significant effect on revisit intention overall. Lastly, the seventh
hypothesis results demonstrated that brand engagement positively
and significantly influences the intention to revisit.

4. CONCLUSION

This study aimed to explore how immersion experience affects
brand engagement and the intention to revisit the Digi-Kala website.
The results of the first hypothesis suggest that individuals who are
highly focused on their interactions with the brand, and who exert
control and attention in these interactions, establish a connection
with the brand. This connection leads to an emotional bond
between the customer and the brand, which is further strengthened
when the customer actively participates in purchasing products,
leading to a deeper integration with the brand.
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According to the second hypothesis, which focuses on the
impact of attention on revisit intention and the level of immersion for
customers with high attention focus, shows that unique features
created by the desired brand in a positive manner for its customers
play a crucial role. Similarly, the third hypothesis examines the
influence of perceived control on brand engagement. The findings
from previous discussions suggest that perceived control indeed
affects brand engagement. In conclusion, it can be inferred that
perceived control has a positive and significant impact on brand
engagement.

Considering the fourth hypothesis regarding the impact of
perceived control on the intention to revisit, the findings from
previous discussions suggest that perceived control indeed influences
the intention to revisit. Customers who perceive a sense of control
over the brand they are using are well-acquainted with the various
aspects of the brand (DJ Kala website) and have conducted thorough
research in this domain. This perception stems from a sufficient
understanding and mastery of the website environment.

Considering the fifth hypothesis concerning the influence of the
pleasure of perception on engagement with the brand, it can be
inferred that the pleasure of perception does impact engagement
with the brand, encompassing the enjoyment and excitement of
utilizing the DigiKala site.

Considering the sixth hypothesis that examines the impact of
perceived pleasure on the intention to revisit, the preceding
discussions suggest that perceived pleasure indeed influences the
intention to revisit. This influence encompasses the enjoyment and
interest in utilizing the DigiKala site.

Considering the seventh hypothesis that explores the influence
of brand integration on the intention to revisit, it is evident that
brand integration affects the intention to revisit, including
customers' enthusiasm for utilizing Digikala's services and the
longevity of their usage.

Keywords: Flow Experience, Brand Engagement, Website
Revisit Intention.
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Study and Analysis of Tourism Branding in Shiraz City
Using The Strategic Management Model of the
Destination Brand

Mahshid Baranil, Moslem Bagheriz, Amin Nikbakht®

ABSTRACT

1.INTRODUCTION

Rapid changes in the production and consumption of tourism
services, increased competitiveness, and the emergence of new
tourist destinations, along with all the implications of information
technology development, require a new approach to implementing
strategies and modern management tools to ensure efficient
management and sustainable development at the destination level
(Foris et al. 2020).

Besides, creating a favorable image of tourist brands is one of the
key aspects of brand management in the tourist reception area
(Marchak & Brzezicki, 2020). In fact, a city's brand in tourism is an
edge in economic and social competitions for tourism development
(Heydari et al. 1394).
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In this regard attention to city branding, destination brand, and
other related components such as position branding and the
development of the destination's mental image is increasing.
Branding actions take place in various areas, involving brand
image management, brand experience, and considering a wide
range of stakeholders. Based on this, it can be said that the
structure of branding constitutes a dynamic system with
multiple and diverse processes, built on human relationships
and links with various cultural, economic, industrial, business,
and geographical components and subsystems (Judi et al
2014). Therefore, this research aims to identify the key and
distinctive elements of Shiraz city brand and select the most
suitable brand management model.

2.MATERIALS AND METHODS

The present research method is mixed and combined. Given the
predominant exploratory approach in research and the practical and
developmental nature of the results, a qualitative research design
with purposive sampling was chosen to collect data. In preparing the
guestionnaires, information was taken from interviews with
literature professors, experts in the field of Shiraz studies, and
historical books about Shiraz was used. Also, to examine the current
situation, the distinctive and influential components in optimizing
and developing tourism in Shiraz were examined using the paired
guestionnaire analysis, which includes the three dimensions of
physical factors, activities, and meaning in determining the sense of
place in tourist destinations (Shiraz). In the qualitative section, given
the importance of the subject in selecting the place brand
management model, in addition to relying on previous research,
interviews with knowledgeable university experts and active
professionals in the field of tourism were conducted, and the data
from 10 individuals reached saturation. In the quantitative section,
the influential components in determining the sense of place in
Shiraz were scrutinized.
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The number of study population was about 120. All of these
individuals were identified as the research sample, and after
distributing and collecting the research questionnaires, 96 people
collaborated with the researchers to analyze the data of the present
research. In the quantitative part, the research data analysis process
was carried out using structural equation modeling in the SPSS
software. In addition, to examine the internal consistency
(reliability) of the data collection tool, the Cronbach's alpha
coefficient was used.

3.RESULTS AND DISCUSSION

According to the present research design, which is qualitative, to
select the most suitable and comprehensive destination brand
model, one must act based on the experiences and opinions of
experts and professionals. The result of the interviews led to the
selection of the strategic destination brand management model.
These results obtained from field studies and interviews with
experts on tourism in Shiraz led to the formulation of the triadic
dimensions of physical, activity, and meaning factors to determine
the sense of place in the desired tourist destination (Shiraz), and
key descriptors for each factor was identified and categorized.

In the quantitative section, using structural equation modeling,
the research goals were investigated. In the first part, the
importance of each of these factors in determining the sense of
place for the tourist destination of Shiraz (distinguishing factors of
Shiraz from other destinations) was determined through
participant questionnaires.

To compare the average rankings of the independent variables
in this section, the non-parametric Friedman statistical test was
used, and the results showed differences in the importance level
between the independent variables. Factors such as "Shiraz's
historical and cultural background, historical attractions of Shiraz,
and famous figures associated with Shiraz" have the most
significant impact on creating a sense of place. Alongside these,
"Shiraz urban planning and modern city attractions" had the least
impact on creating a sense of place.
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4.CONCLUSION

The ultimate goal of this research is to study and design Shiraz's

tourism brand, evaluate the impact of distinguishing factors of

Shiraz from other tourist destinations, and use this information for

branding concepts. The results indicate that only a few

independent variables (the distinguishing factors of Shiraz) have a

noticeable impact on the dependent variable (sense of place), and

Shiraz's tourism, despite advertising efforts on the Cultural

Heritage, Handicrafts, Tourism website, publications, films, and

other scattered advertising methods requires significant efforts to

attract the audience.

Based on these findings, it is recommended to establish a
specialized branding committee with executive power and the
necessary expertise under the Cultural Heritage, Handicrafts, and
Tourism Organization to select an optimal model for branding
Shiraz and register an effective logo and slogan. In the upcoming
phases of the research, the necessary strategies should be
developed to achieve the following objectives:

1- Define the core of Shiraz's tourism brand precisely,
scientifically, and based on reality, relying on studies and the
assessment of the city's assets and characteristics.

2- Investment in basic services and infrastructure development
should be aligned with the destination's values and be based on
the core brand.

3- Media relations and international interactions should be
enhanced to strengthen the Iranian tourism brand and
consolidate it.

4- Target markets for Shiraz tourism should be logically selected.

5- A strong network of stakeholders should be established to fulfill
brand commitments.

6- A service-oriented approach should be adopted to improve the
quality of the tourist experience.

Keywords: Destination Brand, Strategic Management Model,
Shiraz, Tourism, Urban Tourism.
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Effective Factors on Brand Fidelity with the Mediating
Role of Customer Commitment

Zahra Olad Gharehgozl, Mohammad Faryabi’, Farzaneh Fatemi’
ABSTRACT

1.INTRODUCTION

Today, the appearance and growth of different industries and different
brands, and the market of intense competition in this field, are
associated with economic, social and cultural crises. On the other hand,
with ever-changing consumer demands, the need to identify new
marketing strategies becomes more important. Obviously, gaining
customer satisfaction and the intention to repurchase the product and
then establish long-term and stable consumer relationships with the
special brand is not easy and according to recent studies, it needs a lot
of attention and scrutiny because many human and emotional factors
are involved. Our goal in this study is to identify the factors affecting the
long-term consumer relationship with the brand and create stability in
these relationships and thus create a specific brand by considering the
customers' needs and full knowledge of them intellectually and
psychologically. Meanwhile, brand fidelity is used as a different and
constructive solution to revive these goals.
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This research offers a new insight into marketing strategy that can be
achieved by using the variables such as brand commitment, brand
identification, customer satisfaction, brand investment, deviation
from the quality of brand alternatives.

2. MATRIALS AND METHODS

The article examines the effective factors on brand fidelity with the
mediating role of customer commitment. So, in this research, the
data collection method is applied in terms of purpose and in terms
of method is descriptive survey of correlation type. Sample volume
obtained from 222 consumers of 10 famous brands (Apple,
Samsung, Lara, Salian, LC Waikiki, LC Man, Damat, Cotton, Shirin
Asal, Kaleh) in Tabriz city and including Laleh Park Shopping Center.
The selection of people was based on random sampling method.
The Brand Satisfaction of Gil et al, (2007) includes 4 questions, the
Brand Commitment of Grace et al., (2020) includes 5 questions, the
Brand Identification of Lin et al., (2017), includes 5 questions, the
Brand Investment of Grace et al, (2020) includes 6 questions, The
Brand Fidelity of Chaudhuri & Hulbook (2002); Nam et al (2011);
Wang (2002) includes 6 questions, and finally the Quality of
Alternatives of Grace et al, (2020), which consisted of 5 questions,
were all used as the data collection tool. The basis of the
measurement scale was the five-level Likert spectrum questions. To
confirm the validity, three types of validity, "content, convergent
validity, and divergent validity" were used, and three criteria (factor
loadings, Cronbach's alpha coefficient, and composite reliability
coefficient) were used to confirm the reliability (see tables 1 & 2). To
examine the hypothesis, the structural equations modeling with the
partial least square's method through software SMART-PLS have
been used (Fornell & Larcker, 1981).
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Table 1. Convergent validity and reliability of the measurement model

Factor loads . Reliability
Composite -
Research variables AVE reliability coefflaenlt
t B . Cronbach’s
coefficient
alpha
Brand Investment
Question 1 15.926 0.796
Question 2 46.149 0.878
Question 3 0.710 | 31.639 0.867 0.936 0.766
Question 4 26.586 0.862
Question 5 18.573 0.826
Question 6 16.912 0.824
Quality of Alternatives
Question 1 32.273 0.855
Question 2 10.041 0.671
Question 3 0.666 37.123 0.894 0.908 0.788
Question 4 15.939 0.797
Question 5 26.587 0.847
Brand Identification
Question 1 42576 | 0.919
Question 2 0.845 | 48367 | 0.930 0.964 0.896
Question 3 86.892 | 0.958
Question 4 31.346 0.900
Question 5 27.969 | 0.886
Brand Commitment
Question 1 116.581 0.985
Question 2 232.124 0.992
Question 3 0.972 112.634 0.985 0.994 0.756
Question 4 107.722 0.981
Question 5 138.681 0.986
Brand Satisfaction
Question 1 20.031 0.825
Question 2 0.716 | 26.297 0.864 0.910 0.826
Question 3 20.498 0.849
Question 4 25.871 0.847
Brand Fidelity
Question 1 17.367 0.771
Question 2 27.022 0.860
Question 3 0.703 | 21.893 0.811 0.631 0.741
Question 4 30.965 0.848
Question 5 26.053 0.870
Question 6 23.816 0.868
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Table 2. Correlation matrix and divergent validity of the measurement model

Brand Brand Bran(ltl Quality Brand
VA Brand . . Identif of .
o Satisfa | Commit | .~ .. Investm Variables
VE | Fidelity . ication | Alterna
ction ment . ent
tives
0.843 Brand
Investment
Quality of
0.816 0.657 Alternatives
Brand
0.919 0.464 0.737 Identification
0.986 | 0.693 | 0.440 | 0.668 Brand
Commitment
0.846 | 0529 | 0428 | 0349 | 0438 Brand
Satisfaction
0.839 0.315 0.623 0.422 0.693 0.584 Brand Fidelity

3.RESULTS AND DISCUSSION
Findings indicate that the effect of three factors of brand
identification and brand investment and customer satisfaction is
through brand commitment and brand commitment strengthens
these three factors and has a positive and significant effect on the
brand fidelity. Also, all variables except brand investment and
customer satisfaction have a positive and significant effect on brand
fidelity (see Figure 1 and 2).
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4.CONCLUSION

According to the results of this research, company managers can
expand their brand identity through brand associations, by identifying
the consumers of each region. Also they can determine a specific path
for the company's marketing actions over time and for specific goals
with continued brand performance. It is recommended that in future
research, the model presented in this study be examined for different
population characteristics in various industries and communities to
generalize the results with greater confidence. Additionally, other
predictive features of brand loyalty should be identified. Since in this
study, the variable of deviation from the quality of alternatives had a
significant impact on brand loyalty, it is suggested that the factors that
cause deviation and rejection of higher quality alternatives to the
desired brand be identified in future research. Brand loyalty should be
examined in different areas of branding such as brand categories
versus individual brands, strong versus weak brands, and so on.

Keywords: Brand Fidelity, Brand Commitment, Quality of
Alternatives, Customer Satisfaction, Brand Identification, Brand
Investment, Brand Loyalty, Brand Love.




Journal of Brand Management, Vol 11, Issue 1, Spring/2024 ||| 274

&>
Research Paper \

Journal of Brand Management 9 Alzahra University
Vol 11, Issue 1 Date of Received: 29 September 2023
Spring 2024 Date of Acceptance: 23 January 2024
Page: 13-58 Website: http://bmr.alzahra.ac.ir

Visual Metaphors in Advertising: A Bibliometric
Analysis & Visualization

Aida Shival, Masoumeh  Hosseinzadeh Shahriz, Mirahmad
Amirshahis, Mohammad Rahim Esfidani’

ABSTRACT

1-INTRPDUCTION

With the growth and maturation of the advertising industry in today's
competitive era, creative message strategies in advertising have
captured the attention of many marketers and advertising strategists
(Myers & Jung, 2019). One of these strategies is visual metaphors that
are used in international markets with various cultural backgrounds
(DeRosia & McQuarrie, 2019; Dehay & Landwehr, 2018). The main
practical issue of this research is that despite the widespread use of
visual metaphors in advertising, it is necessary for advertising
strategists to have proper knowledge and insight into the science
performance and knowledge structures of this field to design
successful advertising campaigns. However, the large volume of
documents produced in this area has made evaluative literature

1. PhD Candidate in Marketing Management, Department of Management,
Faculty of Social Sciences and Economics, Alzahra University, Tehran, Iran.
aida.shiva@gmail.com

2. Corresponding Author: Associate Professor, Department of Management,
Faculty of Social Sciences and Economics, Alzahra University, Tehran, Iran.
mhshahri@alzahra.ac.ir

3. Associate Professor, Department of Management, Faculty of Social Sciences
and Economics, Alzahra University, Tehran, Iran. mirahmad.amirshahi@gmail.com
4. Faculty Member, Faculty of Management, University of Tehran, Tehran, Iran.
esfidani@ut.ac.ir

How to cite: Shiva, A., Hosseinzadeh Shahri, M., Amirshahi, M., & Eafidani, M. R.
(2024). Visual Metaphors in  Advertising: Bibliometric Analysis &
Visualization. Quarterly Journal of Brand Management,11(1), -. doi:
10.22051/bmr.2024.45061.2515


mailto:aida.shiva@gmail.com
mailto:mhshahri@alzahra.ac.ir
mailto:mirahmad.amirshahi@gmail.com
mailto:esfidani@ut.ac.ir
https://bmr.alzahra.ac.ir/article_7583.html?lang=en#ar_info_pnl_cite
http://bmr.alzahra.ac.ir/

275 ||| Abstracts of Papers in English

review and information analysis for users difficult. Moreover, from an
academic perspective, with the growth of research related to visual
metaphors in advertising, in various scientific fields such as linguistics,
business, social sciences, psychology, art, visual communication,
cognitive sciences, and neuroscience, the lack of a comprehensive
bibliographic study that can quantitatively provide insight into future
research trends and identify new interdisciplinary research areas
leads to the production of scattered scientific documents. Therefore,
to bridge the existing practical and academic gap, this bibliographic
research was conducted with the aim of evaluating the science
performance and the knowledge structures in the field of "visual
metaphors in advertising." It seeks to answer the following research
questions:

e RQl) How is science performance in the field of "visual
metaphors in advertising", evaluated concerning: a) Papers:
annual publication trend and the most cited, b) Journals: core
journals and most cited, c) Authors: most cited and most
productive, d) Keywords: frequency?

e RQ2) How are knowledge structures in the field of "visual
metaphors in advertising" evaluated in terms of: a) Conceptual:
resulting from the co-occurrence network and thematic map, b)
Intellectual: resulting from the co-citation network of authors and
journals, c) Social: resulting from the collaboration network of
countries?

e RQ3) Considering the focus on the performance of science and
knowledge structures, what predictions and results exist in the
use of visual metaphors, and what research gaps shape the path
for future studies in this field?

2-MATERIALS AND METHODS

The data analysis for this study involves a descriptive-analytical
approach, by using bibliometric analysis. The steps are illustrated in
Figure 1. This review uses the Bibliometrix R-tool and the BiblioShiny
app, also VOSviewer software version 1.6.15 for data analysis and
scientific mapping.
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Search Strategy in SCOPUS on June 6,2023

(TITLE (" pictorial metaphor” AND advertising) OR ("visual metaphor” AND advertising
Total documents:1065

.

Screening Criteria Results
Type of documents: article 307
Type of souree: joumals 303
Lanpuzpe: English 173
Subject areas: Social Sciences, Busmess, Arts, Psychology, Computer Science, Economics, 43
Dezcision Making, and Neurosciencs

AND (LIMIT-TO (DOCTYPE, "ar") ) AND ( LIMIT TO { LANGUAGE , Exglish)) AND { LIVIT-T0 ( SRCTTPE, 7)) AND(
LIMIT-TO { SUBJAREA . "SOCT" ) OR LIMIT-TO ( SUBJAREA . "BUSI" ) OR LIMIT-TO ( SUBJAREA , "ARTS" ) OR LIMIT-TO (
SUBJAREA . "PSYC" ) OR LIMIT-TO ( SUBJAREA , "COMP" ) OR LIMIT-TO ( SUBJAREA . "ECON" ) OR LIMIT-TO (
SUBJAREA , "DECI" ) OR LIMIT-TO ( SUBJAREA , 'NEUR'))

4

Data Analysis with RStudio & VOSviewer

Scientific Performance Knowledge Structures
Basis of Metrics of Analysis Structure Bibliometric Basis of Statistical
Analysis Technique Analysis Technique
Papers Anmmal Publication Trend Conceptual | Co-ocourrence | Author's Network
Maost Cited network Keywords Analysis
Sources Core Sources by Bradford's law + Index
Most Citad Keywords
Authors Anthors' productivity by Lotka's law Thematic map | Author's
Most Cited keywords
Keywords Frequency Tntellactusl Co-Citation -Authors Network
Network -Sourees Analysis
Data base Three-Field Plot Soctal Collzboration | Counties | Collsboration
Network Network

Fiaure 1: Research Approach

3-RESULTS AND DISCUSSION

The findings in the analysis of scientific performance indicate that
the articles in this field began to be published in 1986 and with total
growth, the greatest number of articles (N=103) is related to the
year 2022. The total number of articles in this field was 743, with a
total of 14,714 citations. The most cited article with the highest link
strength in this field is "Figures of rhetoric in advertising language"
by MacQuarrie and Mick (1996), published in the Journal of
Consumer Research. In the analysis of journals, based on Bradford's
law, it was determined that 33.78% of the articles in this field were
published in 18 core journals.
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Journal of Advertising, having published 33 articles since 1998, is the
first rank in terms of the number of articles published in this field
over time. Furthermore, with 2,354 citations, it is also the most cited
journal in this area. Authors' analysis showed that according to
Lotka's law, 7.44% of all authors (68 individuals) have published at
least 3 articles in this research area. Among them, MacQuarrie, with
1,767 citations and 10 published articles, stands out as the most
relevant and effective author in this field. Subsequently, the analysis
of the most frequent keywords used by authors revealed that the
terms: "metaphor(s)" appearing 68 times, followed by "visual
metaphor(s)" with 59 mentions, and "advertising" with 57 mentions,
indicating their prevalence among the keywords used by authors.

To analyze the conceptual structure and elucidate the
evolution of concepts, a co-occurrence network of words and a
thematic map were drawn. In the co-occurrence network, words
were form six thematic clusters (Figure 4 in the main paper file). In
addition, drawing a four-fold thematic map with two axes: density
and centrality based on authors' keywords shows four theme areas:
basic themes, emerging or declining themes, niche themes and
motor themes and related clusters (Figure 5 in the main file of
paper) in the research area.

To understand the intellectual structure, the authors' co-
citation network and the journals' co-citation network were
employed. In the authors' co-citation network, McQuarrie,
Forceville, Phillips, Lakoff, and Mike had the highest citations and
link strength. In the journal co-citation network, the Journal of
Consumer Research and the Journal of Advertising had the highest
number of citations and link strength (Figure 6 in the main file of
paper).

To understand the social structure of knowledge, a network of
collaboration among countries was visualized. The United States had
the highest number of articles and citations in the field of research
and was identified as the leading country in this domain. It was
found that Canada, Netherlands, England, and Australia were also
among the other leading countries in this field (Figure 8 in the main
file of paper).
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4,CONCLUSION

The results of this article can assist Iranian advertising
strategists in gathering relevant and reliable information
needed for designing advertising campaigns with visual
metaphors quickly. They can adapt and apply this knowledge
to the cultural context of Iran to create creative and
successful advertising campaigns that capture the attention
and persuade the audience effectively. This research also
identifies current research trends and areas in need of
further development within the field of visual metaphors in
advertising for researchers and students interested in this
field. Besides, this research proposes a model by combining
the IDO and TCM models to address future trends.

Keywords: Visual Metaphors, Advertising, Bibliometric Analysis,
Scientific Performance, Knowledge Structure.
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