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4. Braun et al.



5 Jdos ¢ oLl )le 4 (VY S0 5 (60l e g €Y+ 14
Y - . - . s 1. &
(Y’ o7 J)Mj L)s‘)_)) 09_“4‘;4 'nl_>u‘ ¥y U_" 5o u.:.cL»AA u,u)‘)_f
5 SRR E5—9e Egle 092y padl Ay ol - ogdle iy e
6Lmu,u5) d)l?)_: ‘03‘“—“"‘“ J_..lm (Y’ 34 “S)Mﬁ 09‘)—’) 0)‘0)_>Lrn
Ol g 0,0 ity (6,185 slacsz Ll an (SKily S0 (45
O Sl asl 9 0 il Gl Sl Gliee kS A b, (0l
(Y8 SIS 5 yslp) ablyco oalitiasl L6 55 ]
oS LS a ST L5k e, il (aS (glojlasl L5 aS g i Sas
& . . .. 0 e .
S Gy 99 Ol O99= gf""s)—la" }‘ a5 oS ol iy g sl
Oge—an Jlos (g 5l i ml 5o (VA (1500 9 gl ) el
0,559, 3l By SOl aS LS oy 0 el oud solaiwl oS SLS
O 5o el as 51 05 i o soliul 5,3 50S bl g, (5 k5L
3 5 (29 e 02lil (5505 (lirabsl Cihlf) Lol sLo x5
los i &jgoany 2S5k e, )0 S92ge (S aadd 5l L K0 Sk
‘r‘>).t S u_i—o..n WS ULS uj.o._.a.o J_._L?u e bﬁ_m‘ro oolas_wl
Dgis asive JolS SJUT 51 L8 (loygenie (sdon L) loygende

1. Vaismoradi et al.
2. Braun and Clarke
3. Coding Reliability
4. Reflexive

5. Codebook



IFoY hiannn oF 85l0h o 0590 i Sy o dolidiad \H AY

L Laggade ol )5 (ga—de Jdod )5 05290 iy jlwi 4y aagi L
5,509, bl o 09 o Cpad o LET (gl oline slaasdls
L 5 (oot sloaals a5 sladsl slasag g L Sdagy ws LS
9,0 el azlye i (rogsy wul LT sl 4yl lag e
g asy b b e SLBT 5 Lacoly) clo 2 g )55 (gadllas L
slonlan asp Comasd 0jg> o Sk § (LS 2 slaat byl g ol Las
Ay Cepmatds Sl i lidee glalonsg slym adsl (S Ll
Gadsl il o CJB 5loolai vl Ly Sidghy (D9 om0 4i>lo
g0, S >l (LS5 e anlas jlslw ol ol
5 peplbo S9—te 5 Dol o izl (285 9 08 gl
Slacandy oy g bl lm Lapge—ie Gosd g dagi ol
ookl L eyl 50 0310 10 e 0y Gzl CaS Glizee

am il oy o 0 Kty by )3 S92ge ualde
Sl se 00y 5 s lpwyliuls

il 2y )8 4 oad (b gede Julow anlp

ol sl gy Sg0 Js > clmools Ly ola: sl (gl po
095 At yo losloys, wol L Loy, L i Lalyioe Laa_is
SaS wdgi ipgw Ao o tadgl 0 SLS sl adsl slaaS wlgs
a>bas plodl aabas JL2lo o2k laggede (9w 9 4ol
gl g Laasloas (a8 p g by anlp 0,5 (b g Ges
5 e LB ge—ae y5,0 i)l ot o Lo g de g sl slons
Lo Ogede iy iy (4> po Lo gote 51 5 O SLS Lo
by itk Ao po 1 ol slapgeae gl il 5 6l gl
el 2 sla Ty g 5 2l sLapge—ae 4l 815
i s B gl g peline



5 O 2 bl o Jeide lgiy (il o g 4l
oy plolos g s 5 0 p Comadd g asp o> Ol Stagh
gl gadali 4y i) U (6,185 (6 S aiged 5 S aiged hg, ol
SBb oo 5,k

Oles— [y Lagga—ae g oS gliieul g ooliuls 50 0,509,
2995290 SLas,s5 3l o i el (il (oS (oS 5 0 S0,
S5 P 50 o2 g Sl oud ssliiul (ol & jpoan  —aliiily,
a il Ojgodny Goee Gl axlas 0 o g adgl oS OLiS
oo a3loy 2l slmigemin 5,8 S g oS (5500, 5
o3l (wyp g 00t (b s Sl SRy 4 4z b Bk 5l el
Aol 50 0ol dlonl wdlas g Log )50 10 5290 mudlin 3l (glo Ll
by 0,y Olgiss 5l g 03l (6510, (s Jsloi 5 93y
Lol Ll b aiseel Jgome jsboas oS 05 jgale o2

bl 9 219, -¥-)
Sple a4z gi Ly aS asoliiel (ol o Gl Stegy Sl (o5 anr ST
(S e Sl o Lo gy ol (58,5 )8 9 (S Lo gy
ool Cponl 1 ;503 (B (Hy s S pd () Sl G
a0 S gy (il Gl sl 2l |
=15y 18l sl 3Tl a5 (it ol 53 VARV gaile)
S sesls e Gl by ol il oo solal ! iegi—
T SLS slmosls (6515 5 g5l il 5 oo imoguly 9l 351l

1. Johnson

2. Triangulation

3. Respondent Validation
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1. Two-sided brand personality
2. Vivid brand personality
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1. Engineering, Procurement and Construction
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Designing and Explaining the Paradigmatic Model of
Industrial Brand Equity Using Grounded Theory
(case research: Machine Sazi Arak)

Bahram Kheiri*l,Zoha Safari SanjaniZ,Sina Nematizadeh®
ABSTRACT

1.Introduction

in today's competitive situation and increasing day by day
changes in the domestic and international industries, in order to
stay in the market, companies have to provide the ability to
sustain their competitive position and increase their advantages.

Obviously in this complex situation, customers need a key
guide to clarify between products and services of different suppliers
even local or international. Brand as a part of identity, authenticity,
feature and difference is the best guide for today 's customers.
Brand equity as the most valuable intangible asset of each firm is
one of the strategic tools to sustain, improve and distinguish in
market position, increase the value and expand the scope of
economic activities in this situation with the aim of the company's
success and communicate effectively with the customer.
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Since Machine Sazi Arak (MSA) Company is one of the parent
industries in this country and more than 50 years old, with the aim
of supporting basic industries, carrying out various projects and
producing various industrial products as the first core of the Iran
industries has been exploited, the necessity of attention on this
important industry and branding products are remarkable.

The purpose of this research is to design and explain the
paradigmatic model of industrial brand equity in MSA.

2. MATERIALS AND METHODS

Due to the complex nature of organizations, it is not possible to
obtain sufficient insight into certain situations, hence the use of
gualitative versus quantitative methods is necessary.

According to dispersion and lack of theoretical literature and
the history of study in the field of industrial brand equity, as well as
complex and ambiguous nature and conditions affecting it, the lack
of dominant form that is accepted by all, and regardless of the
specific conditions of the origin of the country and unique
requirements in most existing industries, the necessity of using
qualitative research to discover the causal, contextual and
intermediary conditions affecting the industrial brand equity in MSA
is sensible in terms of subject and application.

The approach of this research is qualitative and based on
Grounded Theory Method (GTM). In this regard, using the designed
qualitative protocol 13 dept and semi - structured interviews with
selected experts through purposeful sampling based on expertise
criteria from the organizational value chain, the data were collected
and coded. Data analysis has been done in three stages: open, axial,
selective coding to achieve theoretical saturation and a
paradigmatic model.

3. RESULTS AND DISCUSSION

After completing the coding stages of 683 open - coded from
interviews, the selected extracted codes were systematically related
to each other and lead to a paradigmatic model with the following
indicators (causal, contextual and intermediary):
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4. CONCLUSION

The purpose of this study is to design a native model by
identifying driving and obstacle factors of brand equity in
MSA with the help of qualitative approach. These factors
were identified in three parts: causal, contextual and
intermediary which led to developing strategies and
consequences, including increased market share, increased
sales and profitability, and besides anti-sanction ability with
acquisition of presence in global markets.

Keywords: Brand Equity, Industrial Brand Equity, Grounded
Theory.



287 ||| Abstracts of Papers in English

»
Research Paper

Journal of Brand Management ‘-'JHA zahra University
Vol 10, Issue 4 Date of Received: 22 February 2023
W|ther 2024 Date of Acceptance: 20 January 2024
Page: 193 - 240 Website: http://bmr.alzahra.ac.ir

The Role of Employees Brand Love and Affective
Commitment in the Relationships between Organizational
Trust, Positive Word-of-mouth and Job Turnover Intention

Marziyeh Dehghanizadeh*l, Peyman Akbari?, Elahe Najafi Duraki’®
ABSTRACT

1. INTRODUCTION

Today, one of the major challenges of organizations is to
investigate the factors that cause the job turnover intention in
employees, and since job turnover of the employees causes huge
costs, therefore, there is a need to conduct research and recognize
the factors that cause job turnover intention of the skilled and
experienced employees. One of the factors mentioned in past
researches is the employees' trust or lack of trust in the organization,
which causes employees to stay or leave the organization
(Ariyabuddhiphongs et al. 2017). One of the other factors that can keep
employees in the organization is an attractive brand of an organization.
While external branding focuses on how brands communicate with
their customers, internal branding emphasizes the commitment of
employees to deliver brand value through service encounters. By
building a strong brand, organizations try to create an identity for
their stakeholders and create a lasting impression or image in the
minds of their employees as well as their customers and differentiate
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themselves from competitors (Xiong & King, 2015) and if the
university becomes an attractive brand, it can educate and develop
students who are the future builders of the country in a better way.
So, the present study aims to investigate the role of employees'
brand love and affective commitment in the relationships between
organizational trust, positive word-of-mouth and job turnover
intention in Isfahan University of Medical Sciences.

2. MATERIALS AND METHODS

The present research method is applied in terms of purpose
and descriptive-correlation in terms of the nature and method of
data collection. The statistical population of this research includes all
staff members of Isfahan University of Medical Sciences (329
people), which was determined using Cochran's formula, and the
sample size was 177 people, and the non-probability sampling
method was available. The tool of data collection in this research
was a questionnaire that included the questionnaires of employees’
brand love and positive word-of-mouth of Carroll & Ahuvia (2006);
job turnover intention questionnaire of Rosin & Korabik (1991); the
organizational trust questionnaire of Kanawattanachai & Yoo (2002);
and affective commitment questionnaire of Allen & Meyer (1990)
were used. The validity of the measurement tool was confirmed
using the opinions of experts in this field and divergent and
convergent validity, and Cronbach's alpha coefficient and composite
reliability were used to determine the reliability of the
measurement tool. The analysis method used in this research is the
structural equation modeling technique.

3. RESULTS AND DISCUSSION

The research findings showed that organizational trust has a
significant effect on employees brand love and affective commitment;
Also, employees brand love has a significant effect on affective
commitment, positive word-of-mouth, and job turnover intention;
Also, affective commitment has a significant effect on job turnover
intention; Also, employees brand love and affective commitment
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play a consecutive mediating role in the relationship between
organizational trust and job turnover intention; Also, employees
brand love and affective commitment play a sequential mediating
role in the relationships between organizational trust and positive
word-of-mouth. Therefore, in this research, all hypotheses were
confirmed except for the direct relationship between organizational
trust and job turnover intention in Isfahan University of Medical
Sciences. It is noteworthy this hypothesis was indirectly confirmed
when employees brand love or emotional commitment were included
as mediating variables and also when employees brand love and
emotional commitment were sequentially mediating the relationship
between organizational trust and job turnover intention.

4, CONCLUSION

This research tried to investigate the factors that cause the job
turnover intention among the employees of Isfahan University of
Medical Sciences. One of the factors identified in this research was
organizational trust, and according to the social exchange theory,
employees who are trust to managers and the organization, show
positive behaviors, and their job turnover intention decreases.
Another factor that was identified in this regard was the
transformation of the organization into an attractive brand, and in
this regard, the organization should transform itself into an attractive
brand for the employees, so that the job turnover intention among
the employees decreases, and if the employees' feelings about the
organization's brand are positive and having love for the brand of
their organization, creates favorable attitudes and behaviors such as
increasing the emotional commitment of employees and reducing job
turnover intention in employees. This research based on the theory of
social identity which states that employees form their identity by
being associated with categories or social groups, showed that
employees who are interested in the brand of an organization have a
stronger organizational identity with the organization, which leads to
the increase in commitment and emotional attachment to the
organization, and job turnover intention decreases.

Keywords: Organizational Trust; Employees Brand Love; Affective
Commitment; Positive Word-of-mouth; Job Turnover Intention.
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The Impact of Applying Gamification on Brand
Equity of Emerging Sport Brands

Hossein Faridniyal, Ali Saberiz*, Mohammad Hossein Ghorbani®

ABSTRACT

1. INTRODUCTION

Nowadays, the emergence of new businesses and the need to be
recognized and influenced in the public mind, as well as brand design, is
a fundamental and strategic requirement for businesses. Because it
directs them toward creating more value and developing differentiation
against competitors and producers (Rahimi, 2016). In this regard, a
strong brand can promote the trust of buyers and consumers when
purchasing (goods/services) (Chan et al. 2018). Besides, one of the
effective factors in marketing is brand\business identity. By emerging
loyalty among customers and consumers, brand equity expands the
probability of choosing the brand and attracts numerous loyal
customers (Raj, 2005). One of the ways to absorb customers is to
utilize the gamification process, in which the features and items
related to the game are implemented in a non-game circumstance in
order to fascinate more people's attention (Bachball, 2010).

2. MATERIALS AND METHODS

The current research is based on the objective of Applied
research and was carried out as a Semi-experimental method.
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The statistical population includes emerging sports brands and
businesses that have recently been registered and started producing
and selling goods and services. These brands are struggling to
introduce themselves to the target community and customers and
ascend popularity and fame in the environment. Due to the
difficulty of accessing the samples, two emerging sports brands
named Hamid and Lara were selected for sampling. The number of
samples in both the control and test groups included 40 customers
of emerging brands. The measurement tool was the brand equity
guestionnaire designed by Kim et al. (2003) and improved by
Yoganakan et al. (2015). The questionnaire was approved by
University Professors. Then the collected data was analyzed with the
support SPSS 17 using the covariance method.

3. RESULTS AND DISCUSSION

The results display that there is no significant difference between
the adjusted averages of brand equity scores according to the
membership of the "proof and test" group in the post-test stage
(P>0.05). Hence, the main hypothesis of the research is rejected and
the use of Gamification does not affect the brand identity of
emerging sports businesses. The significancy level of this effect was
equal to 0.30 and other research hypotheses have also been
rejected after checking their significancy level.

4. CONCLUSION

The results of the first hypothesis test reveals that the applying
gamification has no effect on the equity value of emerging sports
brands, and the main hypothesis of the study entitled "The use of
gamification has an effect on the equity value of emerging sports
brands" was rejected; Because the results obtained from the total
scores of two group (Proof and Test) showed the absence of a
positive impact and its significance level is less than 0.05. The first
Sub-hypothesis of the research is "The use of gamification has an
impact on the brand loyalty of emerging sports companies", which
was checked after the distribution of the brand identity
guestionnaire between the proof and test groups, the evaluation of
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the obtained scores and the comparison of the groups showed that
the first sub-hypothesis is not approved. The other sub-hypothesis is
"The effect of using gamification on the perceived quality of
emerging sports brands" and also "The effect of using gamification
on the brand image of emerging sports businesses" due to the
significance level of less than 0.05 shows the lack of effect of
gamification, Therefore, It has been rejected and it displays that
gamification has no effect on the 4 proposed hypotheses.

Keywords: Brand Equity, Gamification, emerging sports brands.
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Identifying a Theoretical Framework for Diaspora
Marketing with Meta Synthesis Approach

Mohammad Saleh Torkestanil*, zohreh dehdashti shahrokhz, Kobra
Bakhshizadeh Borjs, Pedram Jahedi®

ABSTRACT

1.INTRODUCTION

Diaspora is a group scattered in several host countries but with
historical and cultural affiliation to a country of origin. This affiliation
causes the diaspora to have a special interest in the country of origin
and everything belonging to the country of origin. Diaspora interest in
the Country of origin is one of the most important levers of
penetration in the international market. while much research has
been focused on diaspora marketing, diaspora marketing areas have
not been examined. This study aims to identify a theoretical
framework for diaspora marketing.
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2.MATERIALS AND METHODS

In this regard, the qualitative meta-synthesis approach is used.
The qualitative meta-synthesis used in this research has eight steps,
including framing the research question, locating relevant research,
inclusion/exclusion criteria, extracting and coding data, analyzing on
a case-specific level, synthesis on a cross-study level, and building
theory from meta-synthesis and discussion. to identify related
research, five keywords including Diaspora marketing, diaspora
economy, diaspora investment, diaspora businesses and diaspora
tourism were used to search scientific databases within a specified
time. Evaluation of research related to specific criteria has led to the
identification of forty-seven selected studies.

3.RESULTS AND DISCUSSION

Findings showed the focus of diaspora marketing research on
the five areas of diaspora evaluation, country of origin evaluation,
diaspora marketing process, diaspora marketing outcome for
brands and diaspora marketing outcome for country of origin. In
this theoretical framework, diaspora evaluation is defined with the
categories of migration history, acculturation, sense of belonging,
diaspora network and social status. Country of origin evaluation is
defined by four categories of political situation, economic
situation, cultural situation and international situation. The
Diaspora marketing process includes five categories of product
evaluation, communication network evaluation, brand image
evaluation, product translation, and diaspora participation.
Product evaluation includes the evaluation of the product's
responsiveness to demands at the national or global level, the use
of the product in a suitable or everyday manner, and the general
evaluation of the product as a luxury, normal, or inferior product.
Communication network assessment includes evaluating the
quantity and quality of communication between citizens of the
host country or diasporas, between diasporas in different host
countries, and between each diaspora with other citizens of the
host country.
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The evaluation of the brand image includes the evaluation of the
current state of the perception of the brand as a national brand, a
national-global brand, and a global brand in the country of origin,
diasporas, and host countries. Product translation means planning
to adapt to the laws of the host country for export, adapt to the
consumption preferences of the diaspora, adapt to the
consumption preferences of other citizens of the host country, and
finally learning to adapt again or shape the consumption
preferences of the citizens of the host country. Finally, Diaspora
participation describes the mechanism of Diaspora participation in
sales. This participation should be evaluated from the aspect of
participation based on identity or benefit, attraction or
outsourcing and creation of networks or use of existing networks.
Diaspora marketing outcome for brands in the country of origin is
to be recognized as a global brand, to be introduced as a symbol of
national self-confidence, to create a quality witness and to create a
thirst for globalization in domestic consumers. Diaspora marketing
outcome for the country of origin also includes the creation of soft
power and sharp power for the country of origin, the development
of foreign trade of the country of origin, and brand equity for the
country of origin.

4.CONCLUSION

Identifying a theoretical framework for diaspora marketing with
Meta Synthesis Approach in a minimal state determines the limits
of the topics proposed in the previous research of diaspora
marketing. In the theoretical framework of diaspora marketing
identified in the current research, five main areas have been
identified for diaspora marketing. It should be noted that in
previous research, only one or two specific aspects of main areas
identified in the current research were addressed. The mutual
influence of the image of the country of origin and the image of
the diaspora was a topic that was previously proposed in the
literature of diaspora marketing, but in the current research,
categories related to each aspect have been identified and
formulated.
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In the present study, the process of diaspora marketing is also
described in detail. In previous research, the effects of diaspora
marketing have been planned and examined only at one of the
levels of the country of origin, diaspora, and host countries, but in
the present research, it has been explained at all three levels. In
previous research, it was also mentioned about scattered topics,
such as the desire to travel in the tourism literature of the diaspora
and the attractiveness of the brand of origin in the marketing
literature of the diaspora, are all included in the concept of soft
power. Based on this, in the present research, by borrowing the
concept of soft power from the literature of political science,
macro-marketing implications of societies far from the homeland
have been explained from a macro perspective. Borrowing the
concept of sharp power is similar to borrowing the concept of soft
power. Topics such as diaspora solidarity and participation have
been proposed earlier in diaspora marketing but were not
explained in the form of the concept of sharp power. The research
defines areas of diaspora marketing by identifying a theoretical
framework from previously scattered research. The research also
provides an integrated view of diaspora marketing for the use of
marketing managers in practice. The theoretical framework
presented in the study is the basis for defining future diaspora
marketing research.

KEYWORDS: Diaspora Marketing, International Marketing, Country
of origin, Host Country, Meta Synthesis.
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Brand Personality Quality; From Vivid Brand
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ABSTRACT

1.INTRODUCTION

The widespread personification of brands as human-like
communicators and the increasing use of software agents and Al in
brand-consumer relationships signal a need for more know-how to
manage and formulate brand personality (Jeong et al., 2022; Lin &
Wu, 2023). Psychology has had a considerable impact on brand
personality studies (Sprott, 2016) among which Aaker's (1997) is one
of the most cited. A lot has been done to build value on the Aaker
brand personality model since its introduction in 1997. However, little
has been done to apply the other extant human personality-related
concepts in psychology and psychiatry to brand personality.
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So far, studies on the brand personality models have been
discussing "What are the brand personality types/dimensions/traits?".
In this study, we discuss "how is the brand personality?". We argue, to
improve brand personality just like improving human personality,
brand managers need more than only knowing the personality types
and traits. They need to know about their brand personality condition
or state. To give a more comprehensive brand personality view to
brand managers, in this study, we examined the applicability of
unexplored human personality concepts to brand personality. Using
definitions of quality (Juran, 2010; Cambridge University Press, n.d.),
we defined "Brand Personality Quality (BPQ)" as a new concept
meaning "how good or bad the brand personality is" or "the state of
brand personality excellence". Therefore, in this research, we answer
this question: regarding psychology and other patterns, what are the
BPQ conditions/classes?

2.MATRIALS AND METHODS

Since we took an interdisciplinary approach to develop new
concepts, our research is qualitative. We employed the codebook
type of thematic analysis (TA) and analyzed data collected from deep
interviews with 14 experts. While codebook TA is often performed
without using coding reliability measures, to have more reliable
results, Cohen's kappa coefficient was tested which was acceptable
and equal to 0.85. For research validity, triangulation, respondent
validation, and adequate engagement in data collection strategies
were used.

3.RESULTS AND DISCUSSION

Based on TA final codes and themes, we developed the BPQ
framework containing 8 BPQ conditions/classes as shown in Figure 1.
The 8 BPQ conditions/classes and the 10 sub-conditions and their
features are concisely described in the following (to recognize each
BPQ condition/class, it is not necessary to have all features of the
condition/class concurrently in the brand):
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Negative Brand Personality ][ Positive Brand Personality ]

Sub-Framework 1. Three-class BPQ Framework

Brand Brand Brand with No Pale Brand Vivid Brand
Personality Personality Personality Personality personality
Disorder Difficulty

Undesirable Sub-Framework 2. Five-condition BPQ Continuum Desirable

Figure 1. Brand Personality Quality (BPQ) Framework

Positive Brand Personality: The brand personality is acceptable
and desirable from the consumer's point of view.

Negative brand personality: The brand personality is unacceptable
and undesirable from the consumer's point of view.

Two-sided Brand Personality: The brand personality has two sides:
positive and negative. Some consumers see the favorable aspect,
and some see the unfavorable one. Some others might be neutral
and have no specific opinion about the brand personality.

Vivid Brand Personality: The brand personality is salient in the
consumer's mind. Upon hearing the brand name, the consumer
recalls the brand personality type or at least one of the brand
personality traits vividly.

Pale Brand Personality: The brand personality is not salient in the
consumer's mind. Upon hearing the brand name, the consumer
recalls one or some brand personality types or traits weakly.

Brand with No Personality: The consumer does not attribute any
personality types or traits to the brand. Upon hearing the brand
name, the consumer recalls no brand personality types or traits.
Brand Personality Difficulty

Brand personality difficulty is a pattern of personality manifestation in
the brand that consumers do not expect and may cause some
problems for the brand but these problems are not acute and the
brand can survive them as long as they are not acute.

We defined paranoid brand personality difficulty in this research.
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Paranoid Brand Personality Difficulty: Brands with this problem
are suspicious of everyone and everything, and refuse to share
information. They avoid collaboration, ignore criticism, and focus
on reacting to competitors instead of promoting their own brand.
Brand Personality Disorder

Brand personality disorder is a pattern of personality manifestation in
the brand that deviates from the expectations of the customer and
society and causes brand functional problems and brand impairment,
weakens or destroys brand communication, and causes damage to
the brand, customer, or society. In this research, we defined nine
brand personality disorders.

Schizoid Brand Personality Disorder: Brands with this disorder
have a cold relationship with customers and are indifferent to their
feedback. They focus on the product and ignore market trends,
after-sales services, and the need to change.

Passive-Aggressive Brand Personality Disorder: Brands with this
disorder are slow to make decisions and react to changes, have a
conservative strategy, and believe they are the victims of bad luck.
They also underestimate and criticize new market trends, blame
competitors, and look to knock them down.

Multiple Brand Personality Disorder: Brands with this disorder
have multiple, often conflicting personalities, which can confuse
customers and make them move away. They may also have
inconsistent messaging, behavior, and service quality.

Narcissistic Brand Personality Disorder: Brands with this disorder
are arrogant and boastful, and they use unrealistic advertising and
propaganda. They are overconfident and often fail when they
expand into new product groups. They also do not pay attention to
changes in the market or to building relationships with customers.
Avoidant Brand Personality Disorder: Brands with this disorder
are afraid of criticism. They are risk-averse, rarely innovate and
tend to remain low profile. They avoid change, advertising, and
promotion, and wait for the market to come to them.
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Antisocial Brand Personality Disorder: Such brands are Socially
irresponsible and harmful to people, society, nature, and animals.
They prioritize profits over people and the planet. They use lies
and deception to increase sales, and they break promises to
customers. They also engage in illegal activities and do not take
responsibility for their mistakes.

Borderline Brand Personality Disorder: Such brands are unstable
and inconsistent in their decisions and messaging. They may make
emotional and hasty decisions, change their focus or tone
frequently, and have a variable personality and identity. They may
also shift from one product to another or sell their products at
unbelievable terms or low prices.

Histrionic Brand Personality Disorder: Such brands are interested
in exaggerating. They make false claims about their products and
services, use misleading advertising and packaging, and have poor
distribution and customer service. They are also likely to make
hasty decisions.

Dependent Brand Personality Disorder: Such brands lack the
power to make independent decisions. They are unoriginal,
dependent on others and copy other brands. They may be afraid to
lose support, and their personality and strategy may be controlled
by others.

4.CONCLUSION

In this study, we metaphorically used personality concepts in
psychology and psychiatry including personality disorders to theorize
brand personality quality (BPQ). Using the thematic analysis, we
introduced a three-class BPQ framework (consisting of three classes:
positive, negative, and two-sided brand personality) and a five-
condition BPQ continuum (consisting of five conditions: vivid brand
personality, pale brand personality, brand with no personality, brand
personality difficulty, and brand personality disorder).

Keywords: Brand Personality Quality (BPQ); Positive, Negative and
Two-Sided Brand Personality; Vivid and Pale Brand Personality; Brand
with No Personality; Brand Personality Difficulty and Disorder.
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The Effect of Social Media Marketing on Brand Equity
with the Mediating Role of Brand Experience and
Social Media Benefits

Manijeh Haghighinasab', Payvand Mirzaeiankhamseh’, Marzieh Soltani Tajabadi’
ABSTRACT

1-INTRPDUCTION

Social media is essential in marketing strategies (Weibo et al.,
2020). The expectation of consumers in the era of communication is
that social media create conditions for dialogue and interaction (Kim
and Koo, 2012; Zulu et al., 2020). It plays a role in providing information
and long-term relationships through this interaction with brands.

Social networks, as a part of social media, can be used by
companies to improve the possibility of online interaction and instant
sharing of different types of content, including photos, text, and video
among brands and also among consumers (Verhagen et al.,, 2015;
Wibow et al.,, 2020). Instagram is one of the most popular social
networks among users, with more than 1.130 billion active users in
2022 (Statista, 2022). Many social network users believe that Instagram
helps them share information and learn (Zubaidi et al., 2022). The
popularity of Instagram in Iran is such that 27% of people prefer this
social network to other social networks such as Facebook, YouTube and
Telegram (Zubaidi et al., 2022).
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Therefore, more brands are developing their activities on social
networks such as Instagram to communicate with consumers and
increase the particular value of the brand.

The main goal of this article is to expand knowledge related to social
media marketing activities and brand equity in the food industry and
provide solutions to increase brand equity through marketing activities on
the Instagram social network. Also, the current research seeks to answer
whether marketing managers can create a positive experience for the
brand and brand equity by using marketing strategies in social media.

2-MATERIALS AND METHODS

The primary paradigm of this research is positivist, the aim is
descriptive, and a statistical sample of social media customer research
is a company active in the food industry. This study is placed in the
applied axis with a comparative approach. The sampling method used
in this research was simple random sampling and the sample size was
determined using Morgan's table.

The statistical sample of Instagram audience research is a
company active in the food industry, which was determined as the
sample size from Morgan's table of 389 people.

The questionnaire prepared for this research included 23
questions and was distributed to the audience of a company active in
the food industry that produces hot drinks, tea, and coffee for data
collection. The structural equation modeling method was used to
analyze the data.

3-RESULTS AND DISCUSSION
Findings

Our findings in this research reveal the importance and
effectiveness of social media activities and provide up-to-date
information related to digital marketing concepts in the context of the
Instagram social network to create a positive brand experience and
increase brand equity. The findings of this research showed that social
media marketing with brand experience, brand equity, and social media
benefits; Also, the brand experience has a direct and meaningful
relationship with the social media benefits and brand equity, and
finally, the social media benefits with the brand equity.
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Results

The results showed that social media marketing activities affect
brand equity, and paying attention to the dimensions of entertainment,
novelty, customer interaction with media, and personalization of orders
effectively improves brand equity. Managers can use these findings to
improve their marketing strategies on social media.

This study was done with a focus on the food industry and in the
context of Iran. Since the obtained results may not be generalizable due
to the competitive environment and the structure of different
industries and countries. So, it is suggested that each of the scales be
examined in other industries, such as the automotive industry or
household appliances. This work leads to a more accurate
understanding of the situation of each factor in the organization,
company, and industry in question. Since this study is focused on the
Instagram network because of its popularity among Iranian people
compared to other networks, it is suggested that future researchers
examine other platforms such as Facebook, Twitter, LinkedIn, or other
similar Iranian networks and compare their results with the results
obtained from this research. In this research, the effect of brand
experience and the benefits of social media on brand equity has been
measured. Those interested are suggested to measure the impact of
these factors on the company's non-financial performance intentions.
Also, the present study was conducted based on a survey, and for
future research suggests using other methods, such as qualitative or
combined, to increase the validity of the results.

Limitation

The filtering of networks such as Facebook and Twitter in Iran has
caused the company studied in this research to operate only on the
Instagram network. Therefore, the data collection of this research was
done only from the Instagram social network, which was one of the
limitations of this research.

Keywords: Social Media Marketing, Brand Equity, Social Media
Benefits, Brand Experience.
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In The Name Of God



